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JOSH QUIGLEY, 36 
PAWLEYS ISLAND
OWNER/BREWMASTER
QUIGLEY’S PINT & PLATE

The former Brewmaster at
Liberty Steakhouse and Brewery,
36-year-old Pawleys Island resi-
dent Josh Quigley knows a little
something about brewing his own
beer. 

After awhile, however, the
intoxicant expert in him thirsted
for a little something else: specif-
ically, a semi-cozy little place of
his own, where he could control

the menu, and the suds for sale, and, not least, his hours. Mind
you, since opening said restaurant last month – Quigley’s Pint
& Plate in Pawleys Island/Litchfield, he notes that he’s working
more than ever.

“I now have complete freedom to make my own silly rules and
restrictions,” says Quigley. “But really, life is good. I am having
a lot of fun, but I really miss the time with my family.”

The restaurant, located in Mingo at Litchfield (off of Willbrook
Boulevard, near Bummz Grill and Yacht Club) in the Pawleys
Island/Litchfield area, serves a multitude of beers – at least six
brewed on-site, according to Quigley – as well as what Quigley
calls “comfort foods with a Southern twist.” These “comfort
foods” have a distinct gastropub feel, however: ale-poached lit-
tleneck clams, trout stuffed with a cornbread, country ham and

pecan stuffing and topped with a sherry cream, and a mixed
grill consisting of a Scottish tender medallion, a banger
sausage and half a quail are but some of the menu’s more
tempting offerings.

With a patron capacity of about 170 in the
bar/restaurant/patio seating areas, Quigley knows he’s going
to have to adopt a patient attitude as word spreads about the
restaurant’s opening, but he feels confident that the Pawleys
area is ready for a place that serves both gourmet-type fare
and still caters to the burger-and-fries crowd. And there’s
always all that fresh-made beer. 

“We could not have done this without Crescent Bank and the
SBA,” says Quigley, who, through the Small Business
Association, secured a $470,000 start-up loan. “We’ve been
open for less than two weeks now, so it might be a stretch to
tell you that we are viable already. Things are looking pretty
good right now, though. I guess financially I have more to be
concerned about than ever before, but I’m not that worried. I
am surrounded by amazing people. I have worried a lot more
about a lot less in my life.”

When asked if he took anyone from his former gig with him
to his new, South Strand digs, Quigley initially demurs, but
says he couldn’t – and wouldn’t – have taken on the task with-
out the support of his wife of 12 years, Jai, (“I’m the most hap-
pily married person I know,” Quigley says) friends and family
(Quigley has three daughters, Shirey, Emma, and Lena, and
one son, Ellis).

“’Take’ is an awfully strong word, but there were some peo-
ple who followed me, Quigley says. “It is funny though – the
only way that I know I’m headed in the right direction is that

they’re with me.  So really, I follow them.  Does that make
sense?”

Quigley says his family, more so than any other business advi-
sor or the like, provided the initial template for his striking out
on his own.

“I have mentors,” he says. “(And they’re) my parents. They
are amazing people and they affect how I live on a daily basis.
They took the time to be parents. Also, my former employer
[Liberty] will always influence the way I conduct business.”

In fact, Quigley says he did very little research at all before
striking out on his own, but instead relied on his gut – both in
making decisions regarding the restaurant’s food and drink
choices, and in determining that his restaurant would comfort-
ably fill a niche that had heretofore gone unfilled in the Pawleys
Island area.

“No, I never did homework,” Quigley says. That’s why I was
in college for six years and didn’t get a degree.  My partner
Mike Benson does his homework, though. I look over his shoul-
der on test days.” 

The hardest part of the whole affair, says Quigley, was not
coming up with the concept, or securing a loan, or deciding
what kind of furniture and decoration would adorn his floors
and walls. No, the hardest part was “Leaving my former
employer,” Quigley says. They were – and will always be – fam-
ily to me.”

The way Quigley sees it, he’s just another branch in that fam-
ily tree. Except this time, he gets to rake in his own green.

– Timothy C. Davis, Staff Writer

We bet you thought it about.

Especially after the boss gives you another
crappy assignment and asks you to come in on
Saturday.

You know how to do your job, and you do it
well.

But it seems your job is enslaving you, taking
up more of your time than it used to, while
your pay level remains the same. But you’re
ambitious, and you want to get ahead, so you 

spend more time at the office than you should
– working late nights and weekends. If only
you were the boss – or better yet, there was no
boss at all.

The following is a series of stories about
young, local entrepreneurs who made the
break away from a big company or corporate
environment to start businesses of their own.
But there’s a twist; this isn’t your run-of-the-
mill small business owner story.

In each case, the individuals presented here
broke away from a company to be their own
boss, but remained in the same field.

For example, Josh Quigley, 36 was brewmas-
ter at Liberty Steakhouse and Brewery at
Broadway at the Beach before recently opening
his own microbrewery/eatery Quigley’s Pint &
Plate in Litchfield and Robert Steuer, 40, has a
masters degree in Landscape Architecture, but
worked for other people until he was 33, when
he decided to strike out on his own and opened

Indigo Landscaping.

Those are just a primer of the inspiring tales
we’ve got in store – you must read on.

We’ve designated these sharp-shooting entre-
preneurs as Weekly Surge’s “Young Guns”
making a mark along the Grand Strand.

Their aim is true.

And perhaps their encapsulations of the
American Dream will inspire you, too.

ROB STEUER
PAWLEYS ISLAND
OWNER, INDIGO 
LANDSCAPING 
& CONSTRUCTION,
INC.

Rob Steuer has been a
resident of Pawleys Island
for 10 years.  Married to
wife Amy for 17 years with
two children, Emma and
Ella, Steuer has a plenty to
be grateful for, and much to
think about when cars and
colleges come along.

“I’m the new 30,” he laughs.

Steuer is a registered landscape architect in
South Carolina.  He holds a Masters degree in
Landscape Architecture from the University of
Georgia, and completed his undergraduate
work in History at the University of South
Carolina.

“I thought I was going to be a lawyer until
my senior year, when I realized that I didn’t
want to be a lawyer,” he says. His history
degree was intended to be a pathway to the
L-SATS until he decided to change course.

“I’ve been working in the landscaping indus-
try since I was 16, and that’s partly how I put
myself through school.  I liked the work I was
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JULIE BOSTIAN, 35
LONGS
GRAPHIC/WEB DESIGNER/PHOTOGRAPHER
SPLASH STUDIO

Julie Bostian, a 35-year-old Longs resident, worked for the
Myrtle Beach Area Chamber of Commerce as a graphic and web
designer for almost 10 years before deciding, in 2004, that pret-
ty much everything she was doing at the time could be done from
the comfort of her own home. She says she hasn’t regretted the
decision since.

“Working for myself has given me an incredible freedom, not
only with my schedule, but also my creativity,” says Bostian. Ever
since I graduated college [three years at the College of Charleston
and one at USC, garnering a B.A. in Journalism and Mass
Communications with a concentration in Advertising, PR, and
Marketing], I'd only worked for one company before I branched out on my own full time. But I
don't regret a day of being in that corporate environment, though it was a great experience. But
their market was limited, and I wanted the chance to take on bigger jobs that centered around
other industries.”

A Grand Strand resident since moving here with her family in 1981 so her father could expand
his electrical contracting business, Bostian says the Myrtle Beach area – or, more specifically, the
support of its people – made her solo debut possible.

“I don't know that it was specifically the area, but rather the contacts I had made by living in
the area for 20 years,” says Bostian. “I've never done any advertising for my design business. It's
all been word of mouth. I had developed strong business relationships and many people knew they
could count on me to do a good job at a lower price since I don't have much overhead as I work
out of my home. I also do a lot of family beach photo portraits in the summer time and this area
offers an excellent outdoor studio for that.”

Bostian says the other impetus was the same one that caused most of our other Young Guns to
pull the trigger and decide to start working for themselves: the chance to reap all the benefits
from their hard work, without the trouble of middle management getting in the way.

“After working in a non-profit environment for nearly 10 years I finally wanted to make a profit
for myself,” she says of starting Splash Studio. “I'd been a part time freelance graphic/web design-
er and photographer for years while also working my full time job (at the Chamber of Commerce).
It was a natural transition to do it full time from home. I also do marketing for a health and well-
ness company [Reliv International], which is also home-based, and their income program was
appealing enough to give me the confidence it would supplement my design income.” 

Perhaps just as important as the money, says Bostian, is the fact that she doesn’t have to call
in when she’s sick, she doesn’t have to plan her vacations around others in the office, and every
lunch she takes – or makes – is a write-off.

“I love to travel – lots of scuba diving and kayaking – and it's hard to do that when you have a
limited number of vacation days in the corporate world, she says. “Now, I'm in control of my
schedule and with my unlimited vacation days I can also spend more time volunteering. I went
down to Mississippi last year and helped rebuild a Hurricane Katrina home and more recently I
volunteered several days at the local ‘Extreme Makeover: Home Edition’ site in January. Along with
that comes the chance to spend more weekdays with friends and family when they come in town
for visits. Being able to have lunch with my mom more often is nice as well. It's super that there's
nobody telling me what time to go work or how I have to dress. Hey, there are many days I roll
out of bed and stroll across the house to my desk and work in my pajamas. And when I do get
‘dressed’ I'm usually wearing flip flops.” 

Bostian sees she didn’t need much in the way of start-up capital, as she already owned her own
computer and photography equipment. The biggest challenge, she says, was leaving her friends
behind, and the safety net of corporate benefits and a regular, guaranteed paycheck. She does
have some advice for those considering a move of their own, however.

“Do your research and make sure you have an initial client base to get you started,” Bostian says.
“Remember to set aside money to pay quarterly taxes. And be willing to make some sacrifices in
the beginning. I researched individual health and life insurance plans and let my contacts know I
would be available for more design and photography work. I also figured up how much I would
save by not working outside the home. 

“Believe it or not, the expenses are less because I don't put as many miles on my car, I don't
eat out for lunch as often, I don't have to buy business attire, and no longer have dry cleaning
bills,” she adds.

–Timothy C. Davis, Staff Writer

DAVID ATWATER
MYRTLE BEACH 
OWNER,
ATLANTIC SOUND, INC.

Myrtle Beach resident David
Atwater, 36, originally worke
audio/video installation team for the
regional corpora
(bought out by national chain Brook
Mays Music, which filed bankruptcy,
and closed the McFadyen store in
Myrtle Beach in 2006). After five-
plus years, he decided to strike out
on his own in by starting Atlantic
Sound Inc. Atwater does any kind of
audio/visual installation, from small, home-
based surround sound systems on up to things
like large-scale church PA rigs and projection
systems. Also a member of Black Label, the
house band at the Beach Wagon, Atwater has
more than enough music-related items he’s jug-
gling to keep him occupied.

“I had been in this line of work for 5-plus ye
already,” A
says. “My wife Ka
Caskey Sr.
man, encoura
money for someone else and gav
cial backing as well as the confidence to step out
there on my

Atwater says he was partners with John
Caskey Sr. until January of this year, when he
was able to buy him out. “I am now the sole
owner of Atlantic Sound,” he says.

Atwater did take some help with him when
starting up his new business. “Brad Long was an
installer with my former employer,” Atwater
says. “Now he’s my right-hand man with ASI.”
Long also joins his pal Atwater in Black Label,
manning lead vocals while Atwater busies him-
self with lead guitar.

“I’ve been a musician in this area for most of
my life,” Atwater says. “I had already estab-
lished a reputation for myself as an honest, hard
working person whose word and credibility
could be trusted, as well as the quality of my
work itself.”
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